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E4 is a British television channel, launched as a pay -TV companion to channel 4 on 18 January 
2001. The "E" stands for Entertainment, and the channel is mainly aimed at 15–35 year olds.  

 
 
British shows on E4 include: 
The Ricky Gervais Show 
Shameless  
Hollyoaks 
Skins  
The Inbetweeners  
Made in Chelsea.  
 
 
 
Programmes include U.S. imports such as: 
The Cleveland Show 
The O.C. 
Smallville  
Veronica Mars 
What About Brian?  
Desperate Housewives 
How I Met Your Mother 
90210  
Everwood 
One Tree Hill 
Ugly Betty 
Scrubs 
Rules of Engagement  
The Big Bang Theory  
Friends 
 
 
 
 

http://en.wikipedia.org/wiki/The_Ricky_Gervais_Show_(animated_series)
http://en.wikipedia.org/wiki/Shameless_(UK_TV_series)
http://en.wikipedia.org/wiki/Hollyoaks
http://en.wikipedia.org/wiki/Skins_(TV_series)
http://en.wikipedia.org/wiki/The_Inbetweeners
http://en.wikipedia.org/wiki/Made_in_Chelsea
http://en.wikipedia.org/wiki/The_Cleveland_Show
http://en.wikipedia.org/wiki/The_O.C.
http://en.wikipedia.org/wiki/Smallville_(TV_series)
http://en.wikipedia.org/wiki/Veronica_Mars
http://en.wikipedia.org/wiki/What_About_Brian%3F
http://en.wikipedia.org/wiki/Desperate_Housewives
http://en.wikipedia.org/wiki/How_I_Met_Your_Mother
http://en.wikipedia.org/wiki/90210_(TV_series)
http://en.wikipedia.org/wiki/Everwood
http://en.wikipedia.org/wiki/One_Tree_Hill_(TV_series)
http://en.wikipedia.org/wiki/Ugly_Betty
http://en.wikipedia.org/wiki/Scrubs_(TV_series)
http://en.wikipedia.org/wiki/Rules_of_Engagement_(TV_series)
http://en.wikipedia.org/wiki/The_Big_Bang_Theory
http://en.wikipedia.org/wiki/Friends


History 

On 16 December 2004, Channel 4 announced that the subscription channel would return to digital 
terrestrial television. From its launch until the closure of ITV Digital it was available as a bonus 
subscription channel. It became part of the Top Up TV subscription scheme until 27 May 2005, 
when the channel became available on Freeview, with the potential to increase advertising 
revenue by attracting a larger audience. 

 
E4 was also available as part of the basic Sky satellite subscription channel package, due to a long 

term contract with BSkyB it only became free-to-air in 2008. This change happened on 6 May 
2008 and the channel joined Freesat along with More4. 

 

In May 2005, E4 introduced "First Look", showing episodes of popular programmes such as Come 
Dine with Me, Hollyoaks and drama series such as Lost and Invasion in advance of transmission 
on Channel 4. 

 
 
 
 
 
 
 
 
 
 
 
 
 
Logo of E4+1 
 

In October 2005, More4 was launched to complement Channel 4's digital channels. ER and The 
West Wing subsequently moved from E4 to More4. 

 

E4 launched a Republic of Ireland service in June 2002 which has become the second most popular 
non-terrestrial channel in Ireland with 1.1% of the audience; Sky1 is the most popular.[2] 

 
Since 2006, E4 has sponsored the E4 UdderBELLY venue (part of Underbelly) at the Edinburgh 

Fringe and Brighton Festival. The venue took the form of a giant upside cow in the purple colour 
of E4's logo. 

 

In July 2007, it was announced Channel 4 would be launching E4 Radio, the first of a network of 
channels to be broadcast on DAB radio. The station was planned for launch in July 2008 and 
aimed at a similar demographic to its sister television channel,[3] however this launch date was 
later delayed.  

 
In October 2008 Channel 4 announced it was abandoning its plans for digital radio, and thus 

scrapping the E4 Radio proposal. 
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On 14 December 2009, a high-definition simulcast of E4 launched on Sky+ HD channel 215, it was 
later added to Virgin Media on 1 April 2010.[4][5] Unlike the other standard definition channels 
from Channel 4, which are free to air, E4 HD is only available with a subscription to either Sky's 
HD pack or Virgin Media's TV XL pack.  

 

E4 Music 

In August 2005, following the close of that year's Big Brother, E4 introduced the E4 Music 
programming block.  

 
The slot initially ran through much of the morning/daytime schedule, though was later reduced to 

mornings only, with the amount of scripted comedy and drama screened in daytime increased. 
 

Prior to the launch of E4 Music, E4 was off-air during daytime for much of the year, only going on 
air in daytime for rolling coverage of reality shows such as Big Brother. The introduction of E4 
Music led to E4 broadcasting 24/7 all year round. Initially, E4 Music would take a summer break 
to allow Big Brother coverage to replace it, but in later years Big Brother coverage was reduced, 
allowing a cut-down E4 Music to run during the summer. 

 
In 2008, the launch of 4Music as a channel led to questions being asked about the future of E4 

Music. However, E4 retained its commitment to music content, stating that E4 Music had been 
commissioned to run until at least the start of Big Brother in 2009. 

 
At 10am on Thursday 4 June 2009, the day before the launch of the 2009 Big Brother series, E4 

Music ceased broadcasting. 
 
 
Who E4 claim to be:  
 
E4 is the entertainment destination for a cutting edge young audience 
 
Its eccentric and witty persona and strong branding make it a massive talking point 
 
E4 is on Freeview, DSAT and cable, and E4 HD on Sky increasing its audience potential big time 
 
It also won channel of the year at The Broadcast Awards in Feb 2011 
  
What we are for 
 
E4 is one of the most original digital channels, sucessfully launching mega hits like Skins, The 

Inbetweeners and Misfits 
 
With loads of Facebook appreciation groups, E4 is here to entertain 
e4.com reaches 2m+ a month and has great brand opportunities 
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Why advertise on E4? 
 

• E4 and E4 +1's Share of Commercial Impacts holds steady very strong for 16-34s. 
Furthermore within its competitive set E4 is the top converting channel for Adults 16-34, 
Women 16-34 and ABC1 16-34s. 

 
• Through research, we know that E4 viewers are predominantly young and upmarket, but 

theyre also fashion conscious, sociable, connected, heavy internet users, they love going 
out and tend to use advertising as one of their many information sources. They are also 
likely to be opinion formers and more likely to talk about brands and convince them to 
try them out. 

 
• E4 and E4+1 reach over 8.9m people each month. On top of this it has a young and upmarket 

viewing profile, with; 52% of viewers 16-34 (Vs 23% Total Commercial TV), 43% ABC1 (Vs 
38% Total Com) and 61% female (Vs 54% Total Com TV). 

 

Background 

E4 is the tenth largest channel in the UK and the sixth largest commercial TV channel with an 
average daily reach of around 3.5million. E4 is freely available in every digital home. 

 
The grid below highlights the approximate cost to advertise on E4, rates vary significantly 

depending on many factors, primarily the size and profile of the viewing audience. The 
estimated costs for advertising on E4, shown below, are based on buying 1 x 30 second advert 
and should be used as a guide only. 

 

Time slot Example Programming Est Cost 30" 

Breakfast 0600-0930 One Tree Hill £150.00 

Daytime 0930-1730 Scrubs £350.00 

Early Peak 1730-2000 The Big Bang Theory £2,000.00 

Late Peak 2000-2300 Made in Chelsea £4,500.00 

Night Time 2300-Close Misfits £350.00 

 

E4, launched in 2001 as a sister channel to Channel 4, caters to the younger, 16-34 demographic 
with a blend of American and British series.  

 
Its programming consists of American Imports such as Friends, Scrubs and How I Met Your 

Mother, as well as British shows such as Shameless, The Inbetweeners and Skins.  
 
Shows such as Desperate Housewives and Ugly Betty are often screened up to one week prior to 

their airing on Channel 4. With an emphasis on entertainment, the channel compliments the 
often more challenging and serious programming of its sister channel. 



 
 

Introduction and Gossip 

 

Presenter - Greg James 

Presenter - Ellie Taylor 

Presenter - Henry Holland 

Presenter - Millie Mackintosh 

(Duration: mins) 

 

We believe gossip is an unavoidable, yet essential part of day to day life. As consumers, we walk 
past magazines, and newspapers every day without even realising what we have read. We listen to 
gossip on the radio, television and even from our friends and families and we love it.  This is why 
we believe that a gossip section is vital to the structure and general tone of ‘The Gorgeous Guide’.  
 
In every magazine show, showbiz and celebrity gossip are necessary to creating a certain ambience 
and attitude to a programme. Even in shows such as ‘This Morning’, headline news bulletins in 
newspapers and magazines help to kick start the morning and allow the presenters to chat and 
discuss events of the week. On ‘The Gorgeous Guide’ we shall have an introductory ‘Gossip guide’ 
section which will allow all four presenters to converse comfortably on one set together about 
celebrity gossip/news and real life front page stories of magazines. The gossip section shall last (?) 
minutes and shall allow our two main presenters, Greg James and Ellie Taylor, to look at the front 
pages on two magazines each week and discuss the topics in which they introduce. For the first of 
our shows, our presenters shall be comparing ‘Closer’ magazine, and ‘Heat’.  
 

Headlines for discussion 

I was abused as a teenager on the director's casting couch, reveals Hollywood star Thandie 
Newton could discuss issues of abuse, what it takes to get into show business.  

 
 
You can do it too! Bikini-clad Jennifer Love Hewitt shows off her slimmed down figure... and 
shares her weight loss tips  

 

This would allow the presenters to discuss ‘how to lose weight’ - smoothies, excersise etc. The 
best celeb diets. 

 

She can pack a punch! Gemma Arterton admits to hitting a homeless man after he pinched her 
bum 

 

The presenters would be able to discuss ideas such as: What is flattery and what is over the line? 
They could talk about Gemma Arterton’s fashion and see if it would be considered provocative. 

 



Another dig! Taylor Swift parodies ex Harry Styles as she films new music video sporting beanie 
hat and mimicking their Dirty Dancing lift 

 

Ideas for discussion include: How long does it take to get over an ex, is it worse in the public eye? 
What are there ways to deal with it? Harry Styles and his recent relationships, as well as Taylor 
Swift.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

Gregory James 
 



 
 
Name- Greg James (Gregory James Alan Milward) 
Age -27 
Background-Grew up in Hertfordshire. Studied drama at East Anglia Norwich University.  
Strengths- He is a loveable and comical presenter who has live experience. He has strong 
interpersonal skills and his presenting style and personality will compliment Ellie Taylor’s, they 
have previously worked together on BBC 3 and have a good relationship. He will especially appeal 
to our female audience, with his highly rated looks and cheeky personality. He will offer a male 
opinion towards the female image and this will appeal to many of our female audience. 
Furthermore his sense of humour will lighten up the programme.  
Experience- 

 He is currently a radio one DJ/ presenter  

 

 He has also got experience in TV presenting, for example a TV show for BBC Three 

called ‘Sun, Sex and Holiday Madness’, about British tourists in Magaluf and ‘Young, Jobless 

and Living at Home’, also for BBC Three 

 

 

Why is he is suited?  Greg already has an established and large following from his work on Radio 
One, which appeals to the same the target audience as The Gorgeous Guide. He will keep the 
programme humorous adding fun into each item.  

 
 
 
 
 
 
 

 
Ellie Taylor 
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Name: Ellie Jane Taylor 
Age: 29 
Background: Ellie studied drama the University of York. She used to do comedy as a hobby 
however in 2011 she was spotted and managed to get in the top 10 of ITV show, Show Me The 
Funny; a talent show trying to find the next big comedy superstar.  
Strengths: Ellie has a bubbly, charismatic personality which will stand out and charm our viewers. 
She has naturally good looks which will appeal to both males and females. She isn't particularly 
well known but is definitely an up and coming star. Her strong communication skills and 
personality will work well with Greg James, especially as they have already worked together in the 
past.  
Experience:  

 She is currently the host of Snog, Marry, Avoid and was also team captain on Fake Reaction 
 She has been a guest on various programmes such as 8 out of 10 Cats and Big Brother's Bit 

on the Side  
Why is she suited: The Gorgeous Guide targets the same audience as Snog, Marry, Avoid which 
Ellie also presents, therefore she will be a well known role model to these viewers. Her comedy 
background will also keep the programme lively and entertaining and she will work extremely well 
when having to try out the products with Greg as they both have laid-back, fun attitudes. Her 
accent is also quite common which will appeal to audiences as she fits the 'girl next door' figure.  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Camilla Mackintosh 



 

 
Name: Camilla 'Millie” Mackintosh 
Age: 23 
Background: She grew up in a wealthy family and attended private school. She is the heir to sweet 
brand Quality Street and best known for being in popular reality series Made In Chelsea. Millie is 
also a make up artist and beauty fanatic with her own blog and Youtube channel.  
Strengths: Millie has a huge interest in beauty and appearance which is reflected in her 
personality. She is used to working in an environment where there are cameras and other people 
therefore she will be a good cosmetics presenter to have on the programme.  
Experience:  

 In the cast of Made in Chelsea 
 Make up artist and blogger 

Why is she suited: She is a huge fan of beauty and makeup therefore suited for the cosmetics 
feature on The Gorgeous Guide. She also blogs about her favourite beauty products of the week 
and has her own Youtube channel based on cosmetics, meaning she has a lot of knowledge about 
the industry. She will appeal to female audiences as she is well known and knows what she is 
talking about, and her personality will work well alongside the other three presenters.   

 
 

 
 

 

(Waiting on Henry Holland from Hollie) 

 

 

 

 

 

 

 

The Gorgeous Guide Programme 1 Structure (rotate) 



 

 
 
 
 
  
 

Set design - Catwalk room  

  
 
  TIME  

 
 
             CONTENT 

 
 
PRESENTER/Gu
est 

 
 
      ROOM 

 
Intro 

 
2mins 

  
Welcomes 

 
Ellie & Greg 

 
Main Room 

 
‘The gossip Lounge’ 

 
10mins 

 
News bulletin style news  
Magazine cover evaluation 

 
All Presenters & 
Guests 

 
‘Lounge room’ 

 
Cosmetics 

 
15 Mins 

 
Myth – Eggs on hair 
 
Tutorial-Day and night makeup 
 
DIY-Avocado Facemask 
 

 
Millie, Ellie & 
Greg 

 
‘Boutique 
room’ 

 
Competition 

 
2mins 

VT Of Tomorowland  
Festival 
T&C’s/how to enter 

 
Greg & Ellie 

 
Main room 

 
 
Fashion 

 
15mins 

 
Hit the streets- VT of what’s 
hot on the high street 
 
Get the Look- First date 
featuring a Fashion show  
 

 
Henry, Ellie & 
Greg 

 
Fashion room 
with catwalk 

 
‘Blogger of the week’ 

 
4 mins 

 
Featuring a blogger of the 
weeks video  

 
Ellie & Greg 

 
Technology/re
searcher styled 
theme room 

 
Competition 
 

 
2mins 

 
VT Of Tomorowland Festival 
T&C’s/how to enter 

 
Ellie & Greg 

 
Main room 

 
Ending  
 
 

 
2 mins 

 
Goodbyes 

 
Ellie & Greg 

 
Man room 



 
 
 

 
 

 
 

 
 
 

 
 

 
 

 
 

 
 
 

 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 

 
 

 
 

 
 

 
 
 

 
 
 
 

Cosmetics 

The catwalk will be small and 

traditional in size and layout but 

will be decorated accordingly.  

 

Models featured will be of all 

sizes, styling a variety of looks to 

appeal to all different types of 

audiences.  

  

Here is an example of the 

spring look for the catwalk 

interior design. This would be 

used in episode one with the 

addition of some ‘love’ props 

to showcase our ‘First Date 

Wear’ range.  

Here is an example of 

our winter look catwalk. 

Props and themes turn 

the catwalk in to a show, 

making our catwalk 

items show like and 

exciting!  



 
Presenter: Camilla Mackintosh 
Duration: 18 minutes 
 
Looking good is an important factor for a girl, however with so many products out there, which 
ones should we chose? Cosmetics fill up the shelves in high street stores with so many different 
colours, textures and shades to pick from. We know how important it is to get the right look to suit 
not only how you look on the outside, but also to make you feel beautiful on the inside. Make-up, 
nail varnish and hair styles or products are always big features in magazines therefore we felt it 
necessary to have this as a part of The Gorgeous Guide. The primary focus on the show is to make 
girls feel gorgeous by using natural make-up and homemade cosmetics to promote that being 
'gorgeous' isn't just about what you put on your face. 
The cosmetics segment will last 15 minutes and will be structured in three parts; a myth of the 
week, a tip/tutorial and a do it yourself (DIY) section, the content of which will vary from week to 
week. Each feature will also focus on a different part of the body, for example face, then nails then 
hair, instead of having a theme throughout as we feel that this will appeal more to a wider 
audience adnd keep interest levels up. For the first show we have chosen to have our myth as 'Egg 
as hair conditioner?,' our tip/tutorial as 'How to differentiate day and night make-up,' and our DIY 
feature on 'How to make your own face mask.' This variation from show to show will encourage 
the audience to keep watching from week to week as there are different tips and remedies to be 
shown, however the continuity of the three main features give the show some structure for the 
audience to follow.  
 
Myth of the week – Egg as hair conditioner? 
Our aim is to try and find the truth about commonly held beauty myths. Everybody knows a myth 
that is claimed to work wonders on your hair or skin, but do they actually work? Each week we will 
chose a different myth and investigate it. We will first have a look at the history of the myth and 
where it originally came from as this may help us to discover it actually works or not. We will be 
choosing myths that are quite well know, therefore it will attract to our viewers as it may have 
been something they wanted to try but didn't have the guts to!  
We feel that it is important for our show to be very visual and contain a bit of humour as this 
would appeal more to our target audience. After looking at the history of the myth, we will 
attempt to answer the question, 'Does it work?' To do this we will try the chosen myth in the 
studio either on one of the presenters or on a model (see health and safety). This means that 
viewers be able to see how it is applied and used, and will be able to see the results for 
themselves. 
As we are ultimately trying to find the truth of the myths, we decided that we will have an expert 
present in the studio for this feature to talk about the actual benefits of the product, or to give us 
their professional opinion on it's working properties.  
For the first show, we have chosen to look at the myth of putting eggs on your hair as a 
conditioner. Eggs are commonly known to strengthen the hair, to stop breakage and to make it 
soft, shiny and appear thicker. In the world of natural hair products, there appear to be a huge 
discrepancy over the myth of eggs, and those who want quick relief for dry hair, the remedy of 
using eggs usually pops up somewhere. On online sites, some people state that the egg does 
nothing for their hair, however a lot of people also say that it does wonders. Therefore, this is what 
we will be investigating.  
 
Tip/tutorial - How to differentiate day and night makeup 
Helpful tips are they key to answering all of our cosmetic woes. Many of us have hair straighteners, 



curlers, liquid eyeliner and other cosmetics that we simply don't now how to use properly. We 
have decided to include this feature in our programme to help girls understand how to utilise their 
beauty goods in the best way possible. Sticking with the values of The Gorgeous Guide, we will be 
showing girls how to get good, natural looks that will suit their face shape, skin colour or 
personality.                                                                                                                                                                                                                                                         
Each week we will have a tip or a tutorial; “how to do...” with things such as nail art, up-dos, 
smokey eye look etc. They will all be things that are popular within magazines and popular 
amongst our audience. We will also have a section on our website where we will ask viewers what 
they want to see in the tips/tutorial section in future weeks so we can really do what our audience 
wants. Each tip or tutorial will be discussed with cosmetics presenter Millie Mackintosh, with a lot 
of visuals such as pictures and videos to keep the viewer interested.  
Our first week's tip/tutorial will centre around the difference between day and night makeup. 
Recent studies show that one in three women will never leave home without makeup on. Studies 
have also gathered results on the number of women and girls who use makeup in the UK; 
averaging out to over 75%. Although some people don't wear it everyday, a lot of girls said that 
they would make more of an effort if they were going on a night out, out with friends or on a date.  
For our first weeks tip, we have chosen, 'How to differentiate day and night make-up.' We all wear 
makeup during the day, however a common problem amongst girls is how to get that extra look for 
the evening without going overboard. We have created five images of girls with half a face day 
makeup and half night makeup; a look that is different but still looks sophisticated and natural. We 
will then discuss the differences and how the look has been achieved. 
 
DIY – How to make your own face mask 
Magazines and youtube videos frequently show girls how to make their own natural remedies and 
cosmetic products as a cheap, healthy alternative. Most homemade cosmetics are created with 
simple products you can buy at any supermarket, or that you may already have at home, and they 
are often just as good as the ones you get from high end brands. The Gorgeous Guide aims to show 
viewers how to make simple cosmetics, with easy to follow steps to make them feel gorgeous 
inside and out.  
For this feature, we will be showing viewers how to make the products in the studio through 
demonstrations and explanations. There will be a different specialist from the cosmetics industry 
in each week, depending on the product that is being made, however the presenters will also be 
following their direction and making the product too. This way, the the viewer can actually see it 
being made and may remember this more than written instructions, although these will be put on 
the website so viewers can remind themselves. Each DIY will be beauty related and easy to do with 
accessible materials, therefore it can relate to everyone. We will also demonstrate the use of the 
product and explain it's benefits to the viewer, as this will not only encourage them to try it 
themselves, but will also create a more relaxed,humours feel for the show. Furthermore, viewers 
would be asked to post on the website or tweet pictures of their own attempts.  
The first DIY we would have would be 'How to make your own face mask.' The main ingredient we 
would use is avocado which is easily accessible, doesn't cost a lot and is also an easy and fun 
product to use. Avocados have a good source of potassium in them, therefore they help the skin 
maintain a healthy glow and also stop it from being dry or oily.  
 
Extra ideas 
We have thought of more ideas for each of the three features to fill up the first six shows. They 
have been put in running order and have a brief description under each of them 
Myth of the week 
Cucumber on eyes: 



Do cucumbers reduce puffiness on your eyes? We are going to ask an expert and try it out on our 
presenters to see if cucumber slices actually have any effect on us 
Waxing or shaving – which is better? 
We are going to hit the streets and find out which girls prefer; waxing or shaving. We will test both 
options and see which is better short term and long term, as well as seeing what our expert thinks. 
Popping spots: 
A regular questioned beauty myth is whether popping spots are better or worse for your skin. We 
will be getting a group of teenagers in who have previously had bad acne or have experienced 
having spots to see how they dealt with it, so help other viewers who may be experiencing the 
same problems.  
Coco butter on stretch marks: 
We want our show to appeal to all kinds of girls, and in today's society a lot of girls have having 
babies at a young age. Coco butter is known for supposedly getting rid of or fading stretch marks, 
as well as things such as scars or birth marks. We are going to investigate and also ask our expert 
for their own opinion. 
Is there such a thing as 'beauty sleep'? 
We all know that a good nights sleep is essential, however where did the saying 'beauty sleep' 
come from and what does it actually mean? We will look in to this myth and see what benefits a 
long nights sleep can have.  
 
Tip/tutorial 
How to curl your hair with straighteners: 
Curling your hair with a flat iron takes a lot of practice and trial and error. For our tutorial in week 
two, we plan to show girls how to use their hair straighteners to form natural curls, as studies show 
that over 30% more girls have straighteners than curlers. 
How to achieve the smokey eye look: 
Magazines are always filled with celebrities demonstrating the smokey eye look, but how is it 
actually achieved? We will look at youtube videos and post these on the website, as well showing 
viewers how to get the look using a model in the studio. 
Nail art: 
Nail art has recently become a huge trend, and loads of celebrities have been turning up to red 
carpet events with an artistic twist on their nails. Out tutorial this week will be showing girls how 
to utilise their nail art kit, also showing which colours go best for multi coloured nails, and further 
showing viewers home tools they can use to make their own fancy nail patterns e.g. toothpicks. 
This feature could also be repeated during festive seasons such as summer, christmas and easter.  
How to apply liquid eyeliner: 
Dark eye makeup is rapidly becoming the next big thing. Liquid eyeliner definitely isnt the easiet 
thing to use as it takes a steady hand and a lot of practice. We aim to show girls how to apply liquid 
eyeliner to suit the shape of their eye, as well as some little tips and tricks to give them something 
different for a night out.  
Prom hairstyles: 
With the show extending to May time, a lot of girls will be thinking about their proms or events 
such as weddings, birthdays or other parties during the summer months. In week six, we will show 
our viewers different sophisticated hairstyles on two different models (long hair, short hair) to give 
them some ideas for those special events.  
 
Do It Yourself (DIY) 
Lip Gloss: 
Most homemade lipgloss is primarily made with Vaseline petroleum jelly, therefore an easy 



product to begin with. Making your own lipgloss is a fun, easy solution to dry lips, and something 
our viewers could enjoy doing to meet their own specific needs by adding whatever mixtures they 
wanted.  
Bath bombs and smellies: 
Most girls love having a relaxing bath to make them feel refreshed, calm and beautiful. We have 
decided to show viewers how to make their own bath treats such as bath bombs, bubble bath and 
other products with relaxing aromas and scents. We feel that this would appeal to all audiences, 
young and old, and could also be seen as a good idea for homemade presents to friends or family. 
Puffy eye reducers: 
Having tired looking, puffy eyes are something that all women have experienced. We aim to show 
girls simple home remedies to reduce this unwanted look and make your eyes look more awake 
and sparkly. 
Hair mask: 
Having dry, oily or broken hair is an everyday problem for women all over the UK. With busy 
lifestyles, hair sometimes doesn't get the attention and care it needs. Hair masks are easy to make 
solutions which can be altered to make your specific needs. We will show girls how to make these 
in the studio and try it out on a model. 
Facial scrub: 
Treating yourself to a homemade spa session; something that is cheap, fun and relaxing. The 
Gorgeous Guide wants to show girls how to make their own facial scrubs using fruit, honey and 
other sweet smelling mixtures.  
 
Pilot show and potential six week shows 

Date of TX Myth Tip/Tutorial DIY 

Saturday ?th  Egg as hair 
conditioner? 

How to differentiate 
day and night 
makeup 

How to make your 
own... 
 
Face mask 

Saturday ?th  Cucumber on eyes How to curl your hair 
with straighteners 

Lip Gloss 

Saturday ?th  Waxing or shaving; 
which is better? 
 
Hitting the streets to 
find out more 

How to achieve the 
smokey eye look 

Bath bombs and 
smellies 

Saturday ?th  Popping spots Nail art Puffy eye reducer 

Saturday ?th  Coco butter on 
stretch marks 

How to apply liquid 
eyeliner 

Hair mask 

Saturday ?th Is there such a thing 
as beauty sleep? 

Prom hairstyles Facial scrub 

 

 

 

 

 



Fashion 

Presenter: Henry Holland 
Duration: 18 minutes  
 
Appearance is important to girls in both looking good and feeling good. As fashion is such a big 

feature in magazines we understand the importance of having fashion features in our show. 

However, we must bear in mind that our audience can’t always afford the price tags that come 

with the latest celebrity trends and it will be this knowledge of our audience which will help us to 

construct fashion features which will be both relevant and engaging to our female audience. The 

structure for the fashion feature will last 18 minutes and cover a range of topics which will vary 

from week to week. However, we understand the importance of maintaining some structure 

within the fashion section of the show, and for this reason there will be three main areas we will 

cover weekly which will be, ‘Hitting the high street’,’ How to get that look’ and ‘Fashion bloggers’ . 

This will give continuity to the show, although the content under these topics will differ from week 

to week to give variation to our audience.  

Hitting the high street 

High street brands are becoming more competitive and high end in the bid to attract customers, 

with the likes of Topshop and River Island featuring in this year’s London fashion week. This 

competitive market means companies are replicating high end designs at affordable prices to 

attract customers, although with so many shops replicating the ‘looks of the moment’ it is 

sometimes hard to know which shop provides the best value for money without trawling the high 

streets. This is where ‘Hitting the high street’ segment of the show comes in.  Henry Holland will 

firstly talk about what he thinks is currently in fashion, revealing the new ‘look of the moment’ on 

the catwalks. This will inform the audience on what is going to be hitting the stores, giving them a 

heads up in the fashion industry, something girls are interested in. 

Then, in an attempt to locate the best high street design of this item every week a guest, normally 

a viewer who has applied to be on the show, will ‘hit the high-street’, going through various high 

street shops looking for the item. This item will then be classed out of ten under the categories, 

comfort, style and value for money by the viewer. We will then bring in the best three picks from 

the research the guest did and also the guest into the studio and inform the viewer on why they 

were chosen in which Henry Holland will have the final say on the best replicate located on the 

high street.  

This segment of the show will provide our fashion conscious audience with the knowledge they 

need to stay up to date with the latest fashion trends, without having to spend the money on 

designer items. It also gives them a chance to hear what other girls think of the clothing items 

available on the high-street, without having to search themselves for the best item.  

How to get that ‘Look’ 

Being current and on trend is very important for our audience and something which is regularly 

featured in magazines, informing girls on the current styles embraced within the celebrity culture. 



However, we have noticed a gap in the fashion sections of magazines as both magazines and many 

fashion programmes fail to inform girls on what to wear for certain occasions.  

The styles we see in magazines are just general trends to wear in the evening or in the day, but 

what about for occasions? We will guide our viewers on the different looks to achieve for different 

occasions but still incorporating the current looks of the moment. Each week we will look in depth 

at the ways to gain the best look for the right occasion and we will have an expert from that field 

to offer advice on why they think this is a good outfit choice for the occasion. During this segment 

of the show we will have a model in the studio modelling the look, although each week the model 

will change in both race and size in order not to alienate our audience.  

Fashion bloggers 

Fashion bloggers are really coming into their own as Bloggers give a fresh new angle on the world 

of fashion, something being embraced by both Topshop and ASOS  who have sections of their 

website designated to the opinions and minds of fashion bloggers, where they can have their say 

on what they consider fashionable. Embracing this social media aspect on fashion will make our 

show more current and different from previous fashion programs as they have yet to feature the 

ideas and perspective of the fashion blogger.  

The fashion bloggers will change from week to week as we feature the spotlight blogger aka a 

blogger that we feel stands out, this can be someone well known in the media or just a fashion 

blogger who are really coming into their own. The bloggers will be talking to Henry Holland about 

what he/she does, what inspires them and what they consider fashionable and on trend. This will 

also be a chance for a VT clip as we look into the life of a blogger, following them around fashion 

events and at photo-shoots, looking at the opportunities they get in the world of fashion. This will 

be an undercover blogger feature.  

Extra features 

These are extra ideas for features on the show and have been put in the running order for 

consideration as some weeks certain content may not be as strong so we have put in ideas for 

back-up which can be utilised under our three topics. 

Fashion Blunder: 

An interaction with our audience is very important in keeping their interest whilst also making the 

show feel more personal to them as they feel more engaged. It is because of this that we will use 

skype for our fashion blunder segment. Lasting only roughly around five minutes we will give our 

viewers a chance to send in one of their most recent biggest fashion blunders in a photo format. 

Henry Holland will then skype the individual who committed the blunder and talk to them about 

why they thought it was a good outfit at the time and offer advice of what not to do. This can be a 

humorous part of the show and can also give the chance for friends to enter their friends photo’s 

on the show which will give the skype section an element of surprise when Henry Holland skype 

chats them.  

 



Henry on fashion week: 

This is season appropriate and as fashion week has just been we would understand the 

importance of featuring the fashion week. This will look at Henry Holland taking backstage to 

some of the biggest catwalks around talking to the models the designers, the press, celebrities, the 

lightening crew, pre-production, revealing what happens at a fashion week and also more 

importantly what is going down the runway. We could also set him challenges of bringing back an 

item from the shows, this would not be anything unrealistic like an expensive dress but something 

fun and silly such as an item from someone’s dressing wardrobe.  

Make your own tie dye t-shirt: 

Tie dye t-shirts are really current at the moment and as they are so easy and quick to make at 

home this could be a DIY feature as every week on ‘The Gorgeous Guide’ programme we will be 

producing a DIY segment under either fashion or cosmetics. 

Henry Investigates …. 

This is a part of the show where Henry will be investigating the audiences queries on fashion. As 

an example in our pilot show we have looked into the heeless heel, a new fashion revolution. 

Within this for example Henry Holland will be looking at who designed it, asking people whether it 

is easy to walk in and answering any queries that the audience might have. This section gives our 

audience fashion knowledge which the internet and magazines don’t always answer.  

Style hunters: 

This is where Henry himself takes to the street in any city and if this was to be a regular feature 

within the show, the city would vary from week to week. Within this city Henry goes on the hunt 

for original fashion, found among the general public. He then will speak to the individual asking 

them what inspired their look. This feature would give our female audience a chance to see 

original fashionable pieces found within the public and may also give them inspiration of their 

own.  

 Inside their wardrobe: 

The celebrity culture is very important to girls as not only do they influence our audiences fashion 

taste but for many celebrities are roles as we like to follow what they do and what they wear. 

Giving our audience a sneak peek into the wardrobes of celebrities will give an element of 

exclusivity to our programme.  This could also be made into a humorous part of the programme   

 

 

Pilot show and potential six week shows.   

Date of TX Hitting the 
high-street 

How to get that 
look 

Fashion 
Bloggers 

Extra features 



Saturday ?th  Look of the 
moment 
(Henry 
discussing the 
looks) 
 
Disco pants 

 
First date, expert 
guest: A 
physiologist.  
 

Blogger of 
the week 

Henry takes us on 
fashion week. 

Saturday ?th  Look of the 
moment 
 
Heeled 
trainers 
 

 
Job Interview, 
expert guest: 
Peter Jones 
(Entrepreneur) 

Blogger of 
the week  

Make your own 
tie dye shirt 

Saturday ?th  Look of the 
moment 
 
Cut out 
jumpsuit 

 
Wedding, expert 
guest: Patricia 
Campbell 
(Writer for Elle 
weddings) 

Blogger of 
the week 

Henry Investigates 
the… heeless heel.  

Saturday ?th  Look of the 
moment 
 
Cropped 
trousers 

Gym, expert 
guest: Kristen 
Aldridge (fashion 
editor of shape 
magazine, a 
fitness magazine 
for women).  

Blogger of 
the week 

Style hunters 

Saturday ?th  Look of the 
moment 
 
Tank tops 

 
Meeting the 
parents, expert 
guest: Some 
parents 

Blogger of 
the week 

Inside their 
wardrobes 

Saturday ?th Look of the 
moment   
 
Maxi skirt 

Ball, expert 
guest: Louise roe 
(Fashion Guru, 
and fashion 
columnist for 
Cosmo magazine 

Blogger of 
the week 

Undercover 
blogger 

 

 

 

http://www.shape.com/kristen-aldridge/kristen-aldridge
http://www.shape.com/kristen-aldridge/kristen-aldridge

